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irn 
GUIDE 14-1977 (E) 

Product information for consumers 

0 INTRODUCTION 

This guide is one of a series dealing with various aspects of consumer information, including 
conformity with standards. 

comparative testing and marks of 

1 SCOPE 

This guide establishes certain basic principles for the functioning of a system of product information for consumers. 

It conce rns those cases 
national standards body 

where the information is based in general on standards approved or recognized by ISO, IEC, or the 

2 DEFINITIONS 

2.1 product information for consumers : A system aimed at giving the consumer objective information which will enable 
him to make a reasoned choice amongst products on the basis of their essential characteristics. 

NOTE - The product information is intended to enable the consumer to compare products of the same kind, where they are offered, on the 
basis of objective, verifiable data. This information can take the form of a label or be introduced into the documents which are available for the 
consumer; in the latter case it must be presented in a clearly distinguishable and separate section which can be differentiated from all other 
information given in these documents. 

2.2 product i nformation body : A duly consti tuted b 
infor *mation sy stem accord ,ing to the rules of this system. 

2.3 licensee : Any person I co mPanY or body to which is granted, according to the provisions 
system, the right to present the inform ation for the products of its manufacture under th e system. 

ody responsib le for the surveill ante and management of a product 

product information 

3 PRINCIPLES 

3.1 Use of reference to standards 

It is recommended that, whenever information of a technical nature relating to the characteristics of a product is made 
known to the public through product information for consumers, and except where there are official national legislation or 
regulations applying to certain products, the definitions of these characteristics and the method of verifying such information 
should be based as far as possible on IS0 and IEC standards, or on national standards harmonized with them. 

If such standards at’e not available, non-harmonized national standards should be used. 

3.2 General rules of product information systems 

It is recommended that such rules should : 

3.2.1 

3.2.2 require the licensee to declare, under his own responsibility, 
or regu lations i n force includin g the appropriate s afety requirements; 

3.2.3 provide for 
having regard to th 

indicate precisely the respective rights and duties of the product information body and of the licensee; 

possible per 
e consumers’ 

iodical revision of the con tent of 
views and the development of tech 

that the product complies with the national legislation 

the information provided in the light of experi ence and 
nology; 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 




